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Your own cosmetics brand in ninety days, from conversation to shelf

SkinRoom is a Seoul OBM studio: it invents the brand, develops the formula,
manufactures it and handles the export paperwork. Twelve brands built from zero,
minimum order from 3,000 units.
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About the company

SkinRoom Co., Ltd. is a full-cycle studio in Seoul, founded in 2020. Its founder brings more than twenty
years in cosmetics manufacturing, and the whole model is built around that: the client does not need to
understand the industry, because someone else will.

The company puts it plainly: "You don't need to be a beauty expert. You need a story. We turn it into a
brand." Work begins not with a brief but with an interview — who you are, who you sell to, what you like
yourself. The name, the logo, the packaging and the product are assembled from that.

Three blocks of work sit under one roof, and this is the real difference from an agency-plus-factory
arrangement: identity, product development and go-to-market. Nothing is lost between them, because
there is only one contractor.

The company has built twelve brands from zero and ships to more than ten markets across Asia, North
America and Europe. Its own brand MAOOM was built by the company for itself and is kept as the
flagship case — it is published on our platform as a separate page.

SkinRoom Co., Ltd., Seoul, Gangdong district; founded in 2020

Founder with more than 20 years in cosmetics manufacturing

12 brands built from zero — as stated by the company

More than 10 export markets: Asia, North America, Europe Minimum order from 3,000 units

About 90 days from interview to finished product — as stated by the company

Options: vegan, cruelty-free, dermatologist-tested Own brand MAOOM — the company's flagship case
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What the work includes

Brand and identity
Client interview and positioning, naming and brand
story, logo and visual language, container selection
and package design. The company stresses that this
is built from who the client is and who they sell to,
not from a template.

Product and formulation
Formulation with in-demand actives and textures,
custom fragrance development, production handling
and quality control. Among the actives the company
names exosomes, NAD+ and freeze-dried
components. Vegan, cruelty-free and dermatologist-
tested options are available.

Launch and growth
Multilingual website and product detail pages,
Instagram and advertising content, export and
shipping documentation, marketing and sales
support. The brand is not merely manufactured but
brought to a state in which it can be sold.

Ninety days from interview to product
Four steps: interview, identity, formulation,
production and launch. The client takes part at each
one, and no brief is required from them — the
company asks the questions.
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Brands they have built (1/2)

MAOOM — the flagship case
The company's own brand, built end to end from concept and formulation through multilingual e-commerce to
export. Within its first year it moved from a Korean launch to international buyers. The formulations are the Skin
Liposomal NAD+ complex and a dual-layer thermal dispersion, both stated as in-house developments.

Lullua — colour cosmetics, exported to Japan
A single signature lacquer red carried across lips, cheeks and sun care, with glossy monochrome packaging, so the
whole line reads as one object on shelf. Hero items are a tone-up sunscreen SPF50+ PA++++ and a glass-finish lip
tint.

LIKE CELL — bio-cosmetics
Laboratory rather than spa: frosted glass, hairline type and a clinical white-and-silver palette. Hero items are a
brightening ampoule and cream built on lily exosome, glutathione, niacinamide and a Hyal Deca complex.

Nine further brands in the portfolio
Cell Philia — skincare. LOVE DES FACE — masks, Hong Kong. Oleaceae — fragrance. LIV — freeze-dried
formulations. LAPIN Arc en ciel — hair care. CHAYEON — green tea. DEWBON — skincare, Cambodia. PURE.B —
baby and kids. O'HER — vitamin C. Each with its own name, look and hero product.
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Brands they have built (2/2)

What this means for a buyer
Twelve brands are not only experience but something checkable: each has a name, a market and a product, rather
than an abstract line about contract work. We present them as the company described them in its 2026 portfolio.
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Export and markets

The company states shipments to more than ten markets across Asia, North America and Europe, and
among the named destinations are Japan, Hong Kong and Cambodia. The export package includes
preparation of shipping documents and localised product pages for the client's market. Latin America is
not yet covered by the company.

C a t e g o r i e s  t h e y  w o r k  i n

Facial skincare Colour cosmetics Sun care Masks Hair care

Baby and gentle cosmetics Fragrance Freeze-dried formulations
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Terms of cooperation

Forms of cooperation
A brand built end to end, private label for chains and distributors, a separate new line for an existing brand, or a
Korean formulation added to a current range.

Minimum order quantity
From 3,000 units. The exact figure depends on the format and packaging and is confirmed through Teranova.

Lead time
About 90 days from the first interview to a finished product — as stated by the company.

Prices
Price on request. The calculation is made for the specific product, volume and packaging; by the nature of the
service there is no price list for this business.

What is included
Identity and packaging, formulation and fragrance development, manufacturing and quality control, product pages
and website, export documents, launch support.

Certification
Vegan, cruelty-free and dermatologist-tested options are available. The specific set is agreed for the destination
market.

Prices and terms are indicative and confirmed at the deal stage through Teranova. The manufacturer's direct contacts are not
published.

Need a cosmetics brand of your own?
Write to us. Teranova will turn your idea into a brief, request the costing and the minimum order quantity
and run the project from the first conversation to shipment.

Teranova Group · info@teranovagroup.com · teranovagroup.com
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